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 ٘ذاء الإ
 
 ئٌٝ   ِٓ اسظؼزٕٟ اٌؾت ٚاٌؾٕبْ 
 سِض اٌؾت ٚثٍغُ اٌؾفبء  ئٌٝ
 اٌمٍت إٌبصغ ثبٌج١بض ئٌٝ 
 اٌغبٌ١خٚاٌذرٟ 
 لؽشح ؽتئٌٝ ِٓ عشع اٌىبط فبسغًب ٌ١غم١ٕٟ 
 ٔبٍِٗ ٌ١مذَ ٌٕب ٌؾظخ عؼبدحأ ذٌٝ ِٓ وٍئ
 ؽٛان ػٓ دسثِٟٓ ؽفظ الأ ئٌٝ
 ٌ١ّٙذ ٌٟ  ؼش٠ك اٌؼٍُ ئٌٝ اٌمٍت اٌىج١ش
  اٌغبٌٟ ٚاٌذٞ
 ئٌٝ ٠ٕبث١غ اٌّؾجخ اٌزٟ لارٕعت .............. ئخٛأٟ ٚ أخٛارٟ
 اٌٛفبء .......... صِلائٟ  ئٌٝ اٌٍز٠ٓ ػٍّٟٛٔ 
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Abstract 
 
The objective of this research was to identify the role of marketing planning in 
increasing market share. The problem of research lied that there are some 
shortcomings in some contemporary companies in adopting models of effective 
operation, which has negatively impacted on increasing their market share. This 
is due to their failure in following proper marketing planning, in addition to 
their  not entrenching the culture of participation in the marketing planning 
process ,and not providing the necessary environment , The research hypotheses 
stood on practical methods in the process of marketing planning that lead to 
increasing the market share. Also, the culture of participation in the marketing 
planning process leads to increasing the market share, as well as providing the 
appropriate environment for the marketing planning process. The study adopted 
the historical, the analytical descriptive  Methodologies and case study. 
The research reach to  a number of findings , the most important of which was  
that Faisal Islamic Bank is  keen to use advanced technologies in the process of 
continuous marketing planning, as well as the Bank's commitment to quality 
standards which helped it increase its market share, also employees led to their 
developed performance  The findings  of the research were highlighted by the 
recommendations that  Faisal Islamic Bank  is to ensure that the Bank continues 
to use advanced technologies in the process of continuous marketing planning 
and to ensure that the Bank complies with quality standards to help it increase 
its market share, also stress on training employees so as to develop their 
performance. 
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 لبئّخ اٌّؾزٛ٠بد 
  tcartsbA
  
 نبحث وانذراساث انسابقتا اساسٍاثانفصم الأول: 
انفصم انثاًَ: انتخطٍط انتسىٌقً
 انفصم انثانث: زٌادة انحصت انسىقٍت
 انفصم انرابع: انذراست انًٍذاٍَت
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 اٌخبرّخ
اٌّصبدس ٚاٌّشاعغ                              
 اٌّلاؽك
i
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 اٌغذاٚي لبئّخ
اٌّزٛعػ اٌّشعؼ
 إٌٛع
 اٌؼّش
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 الاؽىبي لبئّخ
 ِىٛٔبد اٌخؽخ اٌزغٛ٠م١خ 
 
